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ADE LINTANG NARARIYA, D0212002. HUMOR DAN VIRALITAS 
MEME (Analisis Isi Kuantitatif Gaya Humor, Jenis Humor dan Viralitas Meme 
Gambar pada Akun Instagram @Dagelan Periode 01-31 Januari 2016). Skripsi 
(S-1). Program Studi Ilmu Komunikasi. Fakultas Ilmu Sosial dan Politik. 
Universitas Negeri Sebelas Maret Surakarta. 2016. 
Humor merupakan salah satu elemen penting dalam komunikasi. Seiring 
perkembangan jaman, humor meresap ke dalam media baru yang didukung 
internet melalui meme (dibaca mim). Penelitian ini menganalisis humor meme di 
salah satu media sosial di Indonesia yakni Instagram. Penelitian ini menggunakan 
teori gaya-gaya humor menurut Martin dkk. yakni affiliative, aggressive, self-
defeating, dan self-enhancing, kemudian teori jenis humor menurut Reick dan 
disempurnakan oleh Catanescu dan Tom yakni exaggeration, pun, sarcasm, 
sillines, surprise, comparison dan personification, serta teori viralitas menurut 
Alhabash dan McAlister yakni viral reach, message deliberation dan affective 
evaluation. Melalui teori tersebut penelitian ini mencari tahu gaya dan jenis 
humor mana yang paling sering muncul dalam meme pada akun @Dagelan di 
Instagram. Kemudian penelitian ini juga bertujuan untuk mencari tahu apakah 
gaya dan jenis humor tertentu serta kombinasi keduanya memiliki kecenderungan 
terhadap viralitas. 246 sampel meme dipilih dari akun @Dagelan melalui teknik 
sampel acak sistematis. Teknik analisis yang digunakan adalah uji chi square uji 
ANOVA satu jalur. Hasilnya, gaya humor affiliative, jenis humor sarcasm dan 
kombinasi aggressive-silliness adalah kategori yang paling sering muncul pada 
meme. Kemudian gaya humor, jenis humor, maupun kombinasi gaya x jenis 
humor tertentu tidak memiliki kecenderungan terhadap viralitas meme gambar 
yang diunggah oleh akun Instagram @Dagelan. 
 
 











ADE LINTANG NARARIYA, D0212002. HUMOUR AND VIRALITY OF 
MEMES (Quantitative Content Analysis of Styles of Humour, Types of Humour, 
and Virality of Memes on Instagram Account @Dagelan Period 01-31 January 
2016). Thesis (S-1). Communication Science Program. Faculty of Social and 
Politics Science. Universitas Negeri Sebelas Maret Surakarta. 2016. 
Humour is one of the most important element of communications. Through 
the years of innovative discovery in the world, humour has appeared as new 
phenomenon in the new media channel supported by internet, called meme (-read 
mim).This research analyzes humorous memes in one of the biggest social media 
used by Indonesian, Instagram. This research uses styles of humour theory by 
Martin and friends, which are affiliative, aggressive, self-defeating, and self-
enhancing, this research also uses types of humour theory by Reick which was 
refined by Catanescu and Tom, exaggeration, pun, sarcasm, sillines, surprise, 
comparison and personification, and also virality theory by Alhabash and 
McAlister which are viral reach, message deliberation and affective evaluation. 
This research tries to find out types and styles of humour which is most frequently 
used by users at @Dagelan. This research also tries to find out whether any 
styles of humour, any  types of humour, and any combination of both has 
significant effect to virality. 246 memes have been chosen from @Dagelan by 
systematic random sampling, and tested using Chi Square and one-way ANOVA 
statistic. The result shows that affiliative style of humour, sarcasm type of 
humour, and combination of aggressive-silliness humour are the most frequent 
category shown by memes at @Dagelan. The next result shows that none of any 
styles, any  types and any combination of both of humour has significant effect to 
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